


PROMOCJA HOTELU CZY
PENSJONATU JEST DOSC
SPECYFICZNA. Z KILKU
POWODOW:

JEST MOCNO ZALEZNA OD
OBECNOSCI W SERWISACH JAK
BOOKING.COM CZY INNYCH
AGREGATORACH
POZYCJONOWANIE HOTELU
NA GLOWNE FRAZY TYPU
. NOCLEGI GDANSK" JEST
TRUDNE | KOSZTOWNE
REKLAMA NA GLOWNE FRAZY

ZWIAZANE Z NOCLEGAMI
WYMAGA WIEKSZYCH
BUDZETOW

KONKURENCJA ZE STRONY
INNYCH HOTELI |
PENSJONATOW
KONKURENCJA ZE STRONY
ALTERNATYW DLA HOTELI (NP.
AIRBNB)







The promotion of a hotel interview
includes: advertising (e.g. in the

press, radio, television, ambient or
external), public relations (e.g. press
materials, sponsorship, charity) and
sales promotion (e.g. cooking shows,
promotional events) , contests,
telemarketing)

Promotion of a hotel or
guesthouse is quite specific.
Because of a few reasons:
is strongly dependent on the
presence on websites such as
booking.com or other
aggregators
positioning a hotel for the main
phrases such as
"accommodation in Gdansk" is
difficult and expensive
advertising the main phrases
related to accommodation
requires larger budgets
competition from other hotels
and guesthouses
competition from hotel
alternatives (e.g. Airbnb)




